FOR IMMEDIATE RELEASE

AMERICA ALIGNS ON POSSIBLE SOLUTIONS FOR IMPROVING
RELATIONS BETWEEN BLACK AMERICANS AND POLICE,
AND NEITHER PRESIDENTIAL CANDIDATE IS ONE
Radio One, Inc.:
TV One, Interactive One, Reach Media, One Solution Present
Black, White and Blue: A Spotlight on Race in America #BlackWhiteBlue
Conducted by Edison Research
(Silver Spring, MD. – August 4, 2016): Radio One, Inc., the largest black owned multi-media
company in America and parent company of TV One, Interactive One, Reach Media and One
Solution and Edison Research today announce the findings of “Black, White and Blue: A
Spotlight on Race in America,” an in-depth study on the true state of race relations in this
country.
On the heels of outrage, protests and emotional responses after the shooting of two black men by
police officers in Louisiana and Minnesota and the subsequent shooting of five police officers in
Dallas, the findings are enlightening and encouraging. The story of race relations in America is
not starkly “black and white.” The historical difference between the attitudes and opinions of
Black and White Americans is certainly affirmed in some study findings, but beliefs and feelings
converge across color lines on several critical issues, which speaks to the healing many are
calling for across the racial divide. There is strong agreement among Black and White
Americans on possible solutions to improve race relations between Blacks and police. However,
the study finds neither presidential candidate emerges as a solution.

Black and White Americans Agree . . .

Discrimination in America

Discrimination and racial bias are still perceived among all Americans. Although Black and
White Americans are IDENTICAL in their perception of NOT having a racial bias (only 26
percent of Blacks and 26 percent of Whites think they are racially biased); 91 percent
acknowledge some, or a lot of discrimination against Blacks. While our survey findings
reveal that few recognize their own personal biases, a clear majority can acknowledge
discrimination.
An additional noteworthy point of divergence rests in how significant the issue of discrimination
is amongst Black and White Americans. Seven in 10 Black Americans perceive a lot of bias

against Blacks, compared to fewer than 3 in 10 Whites. There is considerable misalignment in
acknowledging the magnitude of the problem, yet overwhelming agreement on the existence of
the problem. It’s a start.

Senseless Shootings Are of Concern

The study found more than half of the total population believes race played a role in the
Alton Sterling (Louisiana) and Philando Castile (Minneapolis) shootings. Both Black and
White Americans are VERY concerned about the shooting of Dallas police officers, 72 and 77
percent respectively. However, when it comes to the shooting of Castile and Sterling, White

Americans’ strong concerns drop by over 40 percent. We must question this distinction. Every
life has value regardless of race, socio-economics or profession.

Race Relations and Police Relationship with Black Americans Worsened
Since Obama

Although 77 percent of Black Americans approve of the way President Obama is handling
conflict between Blacks and the police, 83 percent of Blacks feel the relationship between
Black Americans and the police has not changed, or has gotten worse since he took office in
2009. White Americans echo this sentiment at 85 percent.

The Racial Divide . . .

Black Lives Matter, only a three-year old movement, was birthed out of the shooting death of
Trayvon Martin. It is arguably the most effective collaboration to highlight institutional racism,
demand police and judicial reform, challenge leaders and organize Black Americans since the
Civil Rights Movement of the 1960s. Significantly, 72 percent of the total population
understands why Blacks are participating in the movement. The study also found, when
people were asked to describe Black Lives Matter in one or two words, many similar sentiments
surfaced to the top of the list. For Black Americans, “equality,” “justice” and “black lives”
capped the list. White Americans match with the terms “equality,” “black lives” and “good.”

Although White Americans believe they understand why Blacks participate in the movement, 64
percent of White Americans do not support the Black Lives Matter movement, as they do
not think it is making a positive difference. The vast majority of White Americans think the
movement encourages violence, is divisive to America and suggests that black lives matter
more. These sentiments are in stark contrast to Black Americans who believe the movement is
making a positive difference.

Police Bring Out Black and White Differences

Seventy-Four percent (74 percent) of Black Americans and 84 percent of White Americans
report being treated respectfully by police during their last police interaction. This supports

the belief that the majority of law enforcement officers are honoring their oath when engaging
African Americans. Yet, 62 percent of Black Americans are very concerned about their
children having a negative experience with the police, while only 28 percent of Whites
share this concern. Blacks are 250% more likely than Whites to feel scared or threatened
when stopped by police. The racial divide continues. More than half of Black Americans –
think racial profiling is used by law enforcement in their community all of the time in stark
contrast to 15 percent of White Americans. The difference in feelings and opinions between
Black and White Americans regarding the police is glaring and should surface as a much needed,
continuous dialogue.

White House Hopefuls Won’t Improve Police Relations with Black Americans

Despite the fact that 93 percent of both Black and White Americans believe it is important for
the candidates to talk about the conflict between Black Americans and the police,
Americans as a whole do not believe either presidential candidate will improve relations
between Black Americans and the police.

When it comes to the management of race relations, 40 percent of Americans believe
Secretary Hillary Clinton, Democratic presidential nominee, will do a better job than
Donald Trump, Republican presidential nominee. Additionally, the study reveals 61 percent
of the total population believes Trump’s campaign has escalated racial tensions in America.

Common Ground Found On Solutions

After assessing race relations, the perception of the Black Lives Matter movement and the
political climate in America several months before electing a new president and just days after
seven lives were tragically taken, this in-depth, independent study conducted by Edison

Research tested solutions to improve relations between Black Americans and the police.
Black and White Americans are aligned on potential solutions. Increasing community policing,
implementing body and dashboard cameras, civilian review boards, mandatory racial
discrimination awareness training and the reduction of inner city crime are universally
accepted as viable answers to the crisis we face in America.
While the whole country focuses on this historic and critical 2016 presidential election and seeks
answers and healing from the recurring tragic shootings in our country, the study’s findings give
us hope. The potential solutions to improve relations between Blacks and the police are “homegrown.” The study calls for the higher consciousness of both Black and White Americans to not
merely frame the issues we currently face in terms of race. These are not black and white, or
black versus white issues. Black people can be pro-black and not be anti-white or anti-police.
Black Americans can also be anti-police misconduct, abuse and excessive force and advocate for
the safety of police in service to our communities. These ideals are not in conflict. There is a
tremendous amount of agreement with Black and White Americans on potential solutions to
improve the relationship between Blacks and the police. The good news – it starts right in each
of our local communities.

Black Media Company Elevates Discussion
ALL RADIO ONE, INC. PLATFORMS ROADBLOCK: TV, RADIO, and DIGITAL to
SPEAK OUT ON BLACK, WHITE AND BLUE: SPOTLIGHT ON RACE IN AMERICA
STUDY STARTING AT 7 A.M. THURSDAY
Radio One, Inc. and all of its media platforms are committed to continuing this dialogue and
raising awareness of the encouraging, colorless common ground revealed in this study. Today,
starting at 7 a.m., Radio One, Inc. leverages its collective strength and releases the findings of
Black, White and Blue: A Spotlight on Race in America study across its multi-media
platforms that reach 82% of Black America. TV One’s News One Now, the only daily television
news program dedicated to Black viewers will break down survey findings with host and
managing editor Roland S. Martin. Martin is a veteran journalist who has been an influential
figure reporting on the Black Lives Matter movement since its evolution. Reach Media’s
nationally syndicated morning shows, The Tom Joyner Morning Show, Rickey Smiley
Morning Show, Russ Parr Morning Show, Get Up! Mornings with Erica Campbell; to
Interactive One’s digital brands, NewsOne.com, HelloBeautiful.com, GlobalGrind.com,
UrbanDaily.com, Elev8.com and all 56 of its local radio stations, audiences can expect wrap
around coverage of the research findings, found at www.BlackWhiteBlue.newsone.com.
The Radio One family of companies will also soon launch a public service announcement
campaign and develop programs and partnerships with organizations committed to raising
awareness around our commonalities and implementing the solutions identified in the study.

Study Methodology
The Radio One-Edison Research National Survey is a national study of Americans age 18 years
and older. The survey was conducted online from July 15th – 18th, 2016. A total of 1,505
interviews were conducted. The black population was oversampled in the study (517 interviews)
to allow for in-depth analysis of that group. Sample for the online survey was provided by
Survey Sampling International (SSI). The data was weighted to match the most recent United
States population estimates from the U.S. Census Bureau for age, gender, race, income,
education and region of the country.
Executive Summary
About Radio One, Inc.

Radio One, Inc. (radio-one.com), together with its subsidiaries, is a diversified media company that
primarily targets African-American and urban consumers. It is one of the nation's largest radio
broadcasting companies, currently owning and/or operating 56 stations in 16 urban markets in the United
States. Through its controlling interest in Reach Media, Inc. (blackamericaweb.com), the Company also
operates syndicated programming including the Tom Joyner Morning Show, the Russ Parr Morning
Show, the Rickey Smiley Morning Show, Get up Morning! with Erica Campbell, the D.L. Hughley Show,
Bishop T.D. Jakes' Empowering Moments, the Ed Lover Show, the Willie Moore Jr Show, the Nightly
Spirit with Darlene McCoy and the Reverend Al Sharpton Show. Beyond its core radio broadcasting
franchise, Radio One owns Interactive One (interactiveone.com), the fastest growing and definitive
digital resource for Black and Latin Americans, reaching millions each month through social content,
news, information, and entertainment. Interactive One operates a number of branded sites including News
One (news), The Urban Daily (men), Hello Beautiful (women), Global Grind (Millennials) and social
networking websites such as BlackPlanet and MiGente. The Company also owns TV One, LLC
(tvone.tv), a cable/satellite network programming serving more than 57 million households, offering a
broad range of real-life and entertainment-focused original programming, classic series, movies and
music designed to entertain, inform and inspire a diverse audience of adult Black viewers. Additionally,
One Solution combines the dynamics of the Radio One’s holdings to provide brands with an integrated
and effectively engaging marketing approach that reaches 82% of Black Americans throughout the
country.
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